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. offering you today.

‘When Payne Wrot

/! ‘beantiful draperies in his windows and fine pictures on his walls.
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By J. R. HAMILTON
. wmwdwmw B

This is so true that it needs no proof to bear it out. The
average shoe has sixty-two different parts, any of which can be
cheppened to make a price, and none of which can be judged
except by the highest expert in shoemaking. The average suit
of clothes has a hundred and fifty-seven parts; the average pair
of trousers has over gixty processes. The average fabric, even
when it is absolutely all wool, through and through, can be made
in many different grades. Your all silk socks can be made out of
pure, earth-grown fiber without your knowing it; and one man
is now trying to make them entirely out of cheap glue.

Now, the question is, if you are starting out to buy some-
thing today, where shall you go?

mwhwdmph:ﬂmdonﬂthwﬂllm
dise, you must know the merchant. The way to judge the goods is
to judge the man. And the best way to judge the man is through
the advertising. '

The man who advertises is the man who signs his name to
what he claims. If he signs his name to a bogus check, he goes
into jail; if he signs his name to bogus advertising he goes into
bankruptcy. Every advertiser knows this, and 8o he is careful of
what hesays. But the men who do not advertise do not have
anything to lose. They do not have to be so careful of what they
say. It is merely a matter of personal integrity with them.
There are many thousands of fine merchants and honest men who
do not advertise. That is not the point. The question is how to
find them and how to tell them from the rest. When they adver
tise they must be honest if they hope to win.

And this is the value of the Advertising Pages in this paper
today. These are the men who have signed their names. These
are the men who guarantee what they sell.

It has been nearly three-quarters of a century ago since the
first great merchant, Alexander T. Stewart, trusted his commer-
cial ship on the advertising sea. And singularly enough this
great man was flying flags of distress when he advertised. He put
out a little dodger through the streets of New York, telling the
_mlqtnnklythathehadboughttoomnchmdwonldleuit
cheap. And they came to his store and saved his commercial life,

' Any man is careless who doesn’t turn to the advertising news
for whatever he is going to buy, because the best merchants are
always the ones who advertise. They are the men who stand
back of what they do and say. They are the guaranty of good
faith in the business world. i .

Turn to their advertising pages now and see what they are

(Copyrighted.)

“Home, Sweet
Home”

By J. R. HAMILTON
Former Advertising Manager of Wanamaker's, Philadelphla

it is said when John Howard Payne wrote “Home, Sweet
Home,” he himself was a homeless wanderer in the streets. It
took a man who had no home to make the spirit of home immortal,

The reason why we of today do not appreciate a home more

called home was little more than a shelter. They knew no com-
forts such as we have. They had few luxuries, but the thing that
' ‘they calléd home had been fought for, and so it was dear to them.

Todlwaqymeanhlveahumedmnltfortheuking. He
" "can fill it with'big, comfortable furniture that will give him as
. much comfort as used to belong only to royalty. He can have

He can have a piano or & talking machine. He can have rugs
that are gopies of the patterns in palaces.
mmmnnqumu,thnmmmwyduhriuorww

lhyw_dnythilpaperisﬁllsdvithadvarﬁlingthntoﬂm
every facility for the furnishing of the home. Not only can the
;x“.ﬂﬁﬂd]ﬂlhmmhMMSmm&hﬂl,hﬂ
m.t.hemwithontcuhmhnvegllthewmlorhmdlm-
credit on home furnishings
Mhﬂmlenomealmostmﬁmﬂinmmpe.

This is the season when new homes are springing up on every
i | and, the season, whén old homes are being remodeled and
refurnished for atiotheryéar. Theréfore it is the season for home

toou;hﬂy._
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your life, or see if you cannot
p{-uehuuyuunmu:uuwnhqgh-hututuu

, m«ﬂnmn#mu,mmmmmm;
for the advertising of those things in this paper today.
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tics prove that the public is
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FISH KNOCKS OUT FISHERMAN

Gives Man Black Eye and Breaks Its
Own Nose—WIll Be Kept as
Trophy.

It was s starlight night and “Joe"
Rivers' good launch Yankee lazily siid

feet five upon the deck. Bang!
thing carsened off the spokes of the
wheel and lay futtering in the scup-

pers.,
“Who did that,” bellowed Jerry &8
he arose to his feet and glared down
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me not to let anything
widout & rope attached,”
e man in a surly tome,
“Well, ain't I obeyin' orders?”
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Refractor for University.

We have the exclusive selling rights for this great laxative.

Trial size, 10 cents.
M. E. REDDY

THE REXALL STORE.

Printing While You Wait.

Any kind of printing, be it

Letter Heads, Note Heads, Statement
Heads, Envelopes, Cards, Pirculars,

Pamphlets,

ments, Bills, Poste

Catalogues,

Announce-

in fact anything in the way of printing---
turned out neatly, quickly, reasonably.

THE NEWS

Baxter Springs, Kansas.

Railroad Time Tables.

M. 0. & G.
EAST BOUND,

No ¢toJoplin...cocuriaenenencs 11.55 am
No 2 to Joplin ..ocvreeiecsssss .03 pin
SOUTH BOUND.

No 1 to Muoskogee ......ceeesere.B07 20
No 3 to Muskogee. ......cceers 2.36 p@0

This schedule went into effect July 11th
1915. Trains to Joplin connect with all
trains east and north.

J. W. KEALTENBACH, Agent.

FRISCO.

NORTH BOUND.
No. 112 Meteor to K. C... ..... 2i32am
No. 309 Passenger to Wichita,...x:25 am
No. 108 K. C, Special.....e. 0040l pm
No. 9 Sunflower Limited...... 8;30 am

SOUTH BOUND.
No. 111 Metsor to Oklaboma City 2:10 am

No. 187 Afton & Okla. points.... 7:05 am |}

No. 181 Afton & Okla. points. ... 7:05 pm
No. 107 Tulsa Special........... 2:37 pm
EAST BOUND,

No. 8 St. Louis Limited ...... 6:50pm
No. 313 Joplin, Springfield 2015 am
No. 386 Joplin, K. C......cc0.. TEZORE

No. 388 Jophin, K. C. ceoveevees 7
G. W. BUCKINGHAM, Agent.

The Kansas City Weekly Star

The most comprehensive farm paper—All the news inte;ligently told
—Farm questions answered bya practical farmer and experimenter—
exactly what you want in market reports. One year 280.

Address THE WEEKLY STAR, Kansas City, Mo,

and Price

That You're Looking For
Come to Us.

HOOD’S

Vehicles, Wagons, Farm Implements, Hardware, Harness,
Garden and Field Seeds.

FARM LOANS
AND INSURANCE

PHONE 271.
JACK SPRATT,

STATE BANK BUILDING

l

City Dray Line

ED. COVEY, Proprietor

Freight, Household Goods and ar
ticles o1 all kinds hauled at reas-
onable rates .




